
 
 

JOB DESCRIPTION 
 
Criterion Institute 
Communications Manager 
 
Organization 
 
Criterion’s vision and mission: To create an economy that works for all, Criterion Institute 
seeks to broaden what matters in our economic decisions by expanding who has authority 
in the work of reinventing the economy. 
 
The mission focuses our work on two intrinsically connected challenges. First, our current 
financial systems isolate economic decisions from the real world, relying on calculations 
increasingly distant from human lives. We need to broaden and deepen what matters in 
our economic decisions. Second, it is not enough to include a few more considerations; we 
need to also expand who sees themselves shaping those calculations and decisions: who 
see themselves at the table. We will only create an economy that works for all when people 
believe that they can influence our economic systems. We will only create an economy that 
works for all when we expand who has authority in the work of reinventing the economy. 
 
We focus our mission in the areas we know best, working with churches and within the 
women’s movement. People in the church and in the women’s movement have distinctive 
perspectives to bring to the reinvention of the economy, but their influence is not as 
powerful as it could be. 1K Churches seeks to build a cadre of active, informed, faithful 
Christians taking their places and finding their voices at the tables where the economy is 
being reinvented. (re)Value Gender is a program and research methodology for connecting 
gender analysis to the core practices through which we understand value in finance. 
 
Learn more: http://www.criterioninstitute.org 
 
Position 
 
The Communications Manager will be responsible for the development of Criterion’s 
communication strategy, directly managing communications activities that promote, 
enhance, and protect the organization's brand reputation. S/he will amplify Criterion’s 
work, driving broader awareness and support for the organization across multiple 
constituencies. The Communications Manager will be responsible for Criterion’s varied and 
integrated communications including: newsletters, web presence, marketing, and branding,  
 

 Develop and implement an integrated strategic communications plan to advance 
Criterion’s brand identity, broaden awareness of its programs and priorities, and 
increase the visibility of its programs across key stakeholder audiences 

http://www.criterioninstitute.org/
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 Build a brand design that consistently delivers Criterion’s mission  in a clear and 
compelling way 

 Manage the development, distribution, and maintenance of all print and electronic 
collateral including, but not limited to, newsletters, emails, annual reports, and 
Criterion’s website.  

 Decide who, where, and when to disseminate materials; test the effectiveness of 
communications 

 Lead the development of new products, designing and styling in line with Criterion 
principles 

 
Qualifications 
 

 Passion for the mission, economic innovation and social change, along with 
enthusiasm for the Church and gender issues 

 Ability to take knowledge and transform it into exciting and useful messages, and 
disseminate it to the right audiences through the best distribution channels 

 Strong written and verbal communication skills; a persuasive and passionate 
communicator with excellent interpersonal and multidisciplinary project skills 

 Comfort with design programs, with an eye for strong branding and design 
 Experience in planning, writing, editing, and production of newsletters, website 

copy, annual reports, marketing literature, etc. 
 Creative and thoughtful around how media technologies and distribution channels 

can be utilized 
 Self-starter, able to work independently, and entrepreneurial; enjoys creating and 

implementing new initiatives 
 Energetic, flexible, collaborative, and proactive 

 
Compensation and Benefits 
 
Compensation is competitive and commensurate with experience including full health care 
benefits and paid vacation. 
 
Criterion Institute is currently a virtual organization. You have the opportunity to work 
from wherever you are, in a very flexible environment.  We will, however, open an office 
sometime in 2015 and expect it to be where the Executive Director is located.     

 


